
FIERCE MUSTANG MEDIA

PRINCIPLES 
OF DESIGN

PRIMER ON BASICS + STANDARDS OF GOOD DESIGN



FIERCE MUSTANG MEDIA

LET’S ESCALATE QUICKLY
Not all design is good design. It is likely that you have seen 
something out in public that you have done a double take 
on, either because the design is really good, or it’s really 
bad.

Often times design goes bad because people don’t have a 
sense of what good design is. Instead, they think about 
what appeals to them.

Let’s consider this comic from The Oatmeal about          
How Web Design Goes Straight to Hell.

https://theoatmeal.com/comics/design_hell
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GUIDING PRINCIPLES
We’ll hit on seven general principles today that we engage when we design:

● Contrast
● Repetition
● Balance
● Emphasis
● Space
● Unity
● Proportion

Note: There are many, many more principles to design. These are just the ones we will focus on.
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CONTRAST
Apple’s iPod (remember those?) campaign is perhaps 
one of the best examples of this. With its vibrant colors 
and silhouettes, it has gone down as one of the most 
recognizable marketing campaigns in history. 

Contrast also considers:

● Font colors + sizes
● Texture
● Color wheel (using opposite sides to 

complement)
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REPETITION
Same or similar images should be used throughout your design. 
This works to create a cohesive styling. Let’s consider The 
Collegian. The paper is designed by a different person every issue, 
but the style repeats. This provides familiarity.

Repetition also considers:

● Font (three is typically too many)
● Color 
● Patterns (usage, selection)
● Images (same general feeling, usually not same image)

https://issuu.com/deltacollegian
https://issuu.com/deltacollegian
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BALANCE
Balance considers how the elements on a page are weighted 
against each other, specifically in a way that creates harmony 
within the design. Consider this design from this week’s 
Collegian newspaper. One story has art and a bigger headline. 
It is meant to pull you into the page first, with hope that if you 
read it, you will read the story next to it as well.

Balance also considers:

● Objects within design (not too crowded, not too sparse)
● Colors (depth, opacity)
● Font sizes
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EMPHASIS
Having a central focal point in your work is important as it is 
where your viewer’s eye will go and what, essentially, 
determines whether your design is effective. Consider the top 
stories listed here. They are listed elsewhere on the website, 
but placement at the top of the page shows us that these these 
are the most important elements to look at. Photo, words, and 
graphics can be emphasized on a page.

Emphasis also considers:

● Alignment of elements (centering, askew)
● Colors (pop of color)
● Size of elements
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SPACE
Not every inch of a design board needs to be filled. In fact, 
negative space can amplify your design. The newspaper 
page here was designed with intent to amplify the space 
in a way that better showcases the story and the art. 
Consider, too, emphasis on the headline. Space is the 
composition of your content. You can allow for float.

Space also considers:

● Positive and negative usage
● Background
● Measurement between elements
● Less content is sometimes more
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OTHER EXAMPLES OF SPACE
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UNITY
Let’s touch on branding again, as it applies to larger 
companies. Nearly every company has a Brand Standards 
guide, which describes  company standards. Unity looks to 
how well design elements play together and whether they 
work in the larger design aesthetic. 

Unity also considers:

● Standardized font usage
● Set design (repetition)
● Alignment + proximity of content

https://deltacollege.edu/campus-offices/marketing-and-communications/delta-college-brand-standards
https://sanjoaquindeltacollege.app.box.com/file/1224312296054
https://sanjoaquindeltacollege.app.box.com/file/1224312296054
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PROPORTION
Elements should be balanced, but also need to be relative in size to 
one another. Larger elements will draw the eye quicker than smaller 
ones. Consider the poster here. The font size at the top is larger than 
the sizes moving down the page. One image is highlighted above 
others. The point is to draw the eye down.

Proportion also considers:

● Font choices + sizes
● Hierarchy (consider newspaper design)
● Shapes in the design (and repetition)

https://issuu.com/deltacollegian


EXERCISE (IN ENTRY HALL)
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Let’s evaluate design! In the entry hallway, there are a variety of designs from posters throughout 
campus. Use the sticker dots to note what part of design is being used and where. Remember that 
good design often takes into account many of the principles (and more) we discussed today. 

Please place the stickers on the poster (not the white board surface).

CONTRAST

REPETITION

BALANCE

EMPHASIS

SPACE

UNITY

PROPORTION


